






































First of 2 versions of this section 
 
54-21-122.  Changeable message signs. [Effective until July 1, 2014. See the version effective on July 1, 
2014.] 
 
  (a) Changeable message signs may be double faced, back to back or V- type signs. 
 
(b) Changeable message signs with a digital display that meet all other requirements pursuant to this 
chapter are permissible subject to the following restrictions: 
 
   (1) The message display time shall remain static for a minimum of eight (8) seconds with a maximum 
change time of two (2) seconds; 
 
   (2) Video, continuous scrolling messages and animation are prohibited; and 
 
   (3) The minimum spacing of the changeable message signs with a digital display on the interstate 
system or controlled access highways is two thousand feet (2,000'); provided, however, that an outdoor 
advertising device that uses only a small digital display, not to exceed one hundred square feet (100 sq. 
ft.) in total area, to give public information, such as time, date, temperature or weather, or to provide 
the price of a product, the amount of a lottery prize or similar numerical information supplementing the 
content of a message otherwise displayed on the sign face shall not be subject to the minimum spacing 
requirement established in this subdivision (b)(3), or to any application for a specific digital display 
permit or permit addendum as established in subsections (c) and (d), or to any fee for a permit 
addendum as established in § 54-21-104(b). 
 
(c) No person shall erect, operate, use or maintain a changeable message sign with a digital display in a 
new location without first obtaining a permit and tag expressly authorizing a changeable message sign 
with a digital display, and annually renewing the permit and tag, as provided in § 54-21-104. No outdoor 
advertising device with a digital display lawfully permitted, erected and in operation prior to June 1, 
2008, shall be required to obtain any additional permit under this subsection (c). 
 
(d) No person shall erect, operate, use or maintain a changeable message sign with a digital display in 
place of or as an addition to any existing permitted outdoor advertising device without first obtaining, 
and annually renewing with the permit, an addendum to the permit expressly authorizing a changeable 
message sign with a digital display in that location. No outdoor advertising device with a digital display 
lawfully permitted, erected and in operation prior to June 1, 2008, shall be required to obtain any 
addendum under this subsection (d). 
 
(e) The commissioner shall under no circumstances permit or authorize any person to erect, operate, 
use or maintain a changeable message sign of any type as a replacement for or as an addition to any 
nonconforming outdoor advertising device or in any nonconforming location. 
 



(f) Notwithstanding any other state law or regulation to the contrary, a person who is granted a permit 
or an addendum to a permit authorizing a changeable message sign with a digital display in accordance 
with subsection (c) or (d) shall have up to, but no more than, one hundred eighty (180) calendar days 
after the date on which the permit or addendum is granted within which to erect and begin displaying 
an outdoor advertising message on the changeable message sign. If the permitted or authorized 
changeable message sign with a digital display is not erected and displaying a message within this 
required time, the permit or addendum to the permit shall be revoked and the changeable message sign 
with the digital display shall be removed by the applicant or subject to removal by the commissioner as 
provided in § 54-21-105. 
 
(g) Any application for a permit or addendum for a digital display as described in this section may be 
made using the form for an application for permit for an outdoor advertising device existing on June 1, 
2008, until a separate form is available. 
 
HISTORY: Acts 2007, ch. 76, § 2; 2008, ch. 1155, §§ 3, 4. 

 

Second of 2 versions of this section 
 
54-21-122.  Changeable message signs. [Effective on July 1, 2014. See the version effective until July 1, 
2014.] 
 
  (a) Changeable message signs may be double faced, back to back or V- type signs. 
 
(b) Changeable message signs with a digital display that meet all other requirements pursuant to this 
chapter are permissible subject to the following restrictions: 
 
   (1) The message display time shall remain static for a minimum of eight (8) seconds with a maximum 
change time of two (2) seconds; 
 
   (2) Video, continuous scrolling messages and animation are prohibited; and 
 
   (3) The minimum spacing of the changeable message signs with a digital display on the interstate 
system or controlled access highways is two thousand feet (2,000'); provided, however, that an outdoor 
advertising device that uses only a small digital display, not to exceed one hundred square feet (100 sq. 
ft.) in total area, to give public information, such as time, date, temperature or weather, or to provide 
the price of a product, the amount of a lottery prize or similar numerical information supplementing the 
content of a message otherwise displayed on the sign face shall not be subject to the minimum spacing 
requirement established in this subdivision (b)(3), or to any application for a specific digital display 
permit or permit addendum as established in subsections (c) and (d), or to any fee for a permit 
addendum as established in § 54-21-104(b). 



 
(c) No person shall erect, operate, use or maintain a changeable message sign with a digital display in a 
new location without first obtaining a permit and tag expressly authorizing a changeable message sign 
with a digital display, and annually renewing the permit and tag, as provided in § 54-21-104. No outdoor 
advertising device with a digital display lawfully permitted, erected and in operation prior to June 1, 
2008, shall be required to obtain any additional permit under this subsection (c). 
 
(d) No person shall erect, operate, use or maintain a changeable message sign with a digital display in 
place of or as an addition to any existing permitted outdoor advertising device without first obtaining, 
and annually renewing with the permit, an addendum to the permit expressly authorizing a changeable 
message sign with a digital display in that location. No outdoor advertising device with a digital display 
lawfully permitted, erected and in operation prior to June 1, 2008, shall be required to obtain any 
addendum under this subsection (d). 
 
(e) The commissioner shall under no circumstances permit or authorize any person to erect, operate, 
use or maintain a changeable message sign of any type as a replacement for or as an addition to any 
nonconforming outdoor advertising device or in any nonconforming location. 
 
(f) Notwithstanding any other state law or regulation to the contrary, a person who is granted a permit 
or an addendum to a permit authorizing a changeable message sign with a digital display in accordance 
with subsection (c) or (d) shall have up to, but no more than, one hundred eighty (180) calendar days 
after the date on which the permit or addendum is granted within which to erect and begin displaying 
an outdoor advertising message on the changeable message sign. If the permitted or authorized 
changeable message sign with a digital display is not erected and displaying a message within this 
required time, the permit or addendum to the permit shall be revoked and the changeable message sign 
with the digital display shall be removed by the applicant or subject to removal by the commissioner as 
provided in § 54-21-105. 
 
(g) Any application for a permit or addendum for a digital display as described in this section may be 
made using the form for an application for permit for an outdoor advertising device existing on June 1, 
2008, until a separate form is available. 
 
(h)  (1) All changeable message signs installed on or after July 1, 2014, shall come equipped with a light 
sensing device that automatically adjusts the brightness in direct correlation with ambient light 
conditions. 
 
   (2) The brightness of light emitted from a changeable message sign shall not exceed 0.3 foot candles 
over ambient light levels measured at a distance of one hundred fifty feet (150') for those sign faces less 
than or equal to three hundred square feet (300 sq. ft.), measured at a distance of two hundred feet 
(200') for those sign faces greater than three hundred square feet (300 sq. ft.) but less than or equal to 
three hundred eighty-five square feet (385 sq. ft.), measured at a distance of two hundred fifty feet 
(250') for those sign faces greater than three hundred eighty-five square feet (385 sq. ft.) and less than 



or equal to six hundred eighty square feet (680 sq. ft.), measured at a distance of three hundred fifty 
feet (350') for those sign faces greater than six hundred eighty square feet (680 sq. ft.), or subject to the 
measuring criteria in the applicable table set forth in subdivision (h)(4). 
 
   (3) Any measurements required pursuant to this subsection (h) shall be taken from a point within the 
highway right-of-way at a safe distance from the lane of the main traveled way and as close to 
perpendicular to the face of the changeable message sign as practical. If perpendicular measurement is 
not practical, valid measurements may be taken at an angle up to forty-five degrees (45 degrees) from 
the center point of the sign face. 
 
   (4) In the event it is found not to be practical to measure a changeable message sign at the distances 
prescribed in subdivision (h)(2) a measurer may opt to measure the sign at any of the alternative 
measuring distances described in the applicable table set forth in this subdivision (h)(4). In the event the 
sign measurer chooses to measure the sign using an alternative measuring distance, the prescribed foot 
candle level above ambient light shall not exceed the prescribed level, to be determined based on the 
alternative measuring distances set forth in the following tables in subdivisions (h)(4)(A), (B), (C), and 
(D), as applicable: 
 
      (A) For changeable message signs less than or equal to three hundred square feet (300 sq. ft.):  Click 
here to view image. 
 
      (B) For changeable message signs greater than three hundred square feet (300 sq. ft.) but less than 
or equal to three hundred eighty-five square feet (385 sq. ft.):  Click here to view image. 
 
      (C) For changeable message signs greater than three hundred eighty-five square feet (385 sq. ft.) but 
less than or equal to six hundred eighty square feet (680 sq. ft.):  Click here to view image. 
 
      (D) For changeable message sign greater than six hundred eighty square feet (680 sq. ft.):  Click here 
to view image. 
 
   (5) This subsection (h) shall apply to all changeable message signs located in this state operated 
pursuant to a permit issued by the commissioner. 
 
HISTORY: Acts 2007, ch. 76, § 2; 2008, ch. 1155, §§ 3, 4; 2013, ch. 401, § 1. 

 

54-21-123.  Removal of nonconforming device that is destroyed. 
 
  A nonconforming outdoor advertising device that is destroyed shall no longer be permitted and shall be 
removed, except when the device is destroyed by vandalism or some other criminal or tortious act. 

https://w3.lexisnexis.com/research2/attachment/popUpAttachWindow.do?_m=cd813b7d94bce4e94d83606ae06f5a20&wchp=dGLzVzt-zSkAz&_md5=12723ee68b316f9da9603ad369e916c6
https://w3.lexisnexis.com/research2/attachment/popUpAttachWindow.do?_m=cd813b7d94bce4e94d83606ae06f5a20&wchp=dGLzVzt-zSkAz&_md5=12723ee68b316f9da9603ad369e916c6
https://w3.lexisnexis.com/research2/attachment/popUpAttachWindow.do?_m=ada505cea641025937ebe98fa9f9e9dd&wchp=dGLzVzt-zSkAz&_md5=fe8f35d3fe912c63a4f85ad2f0e06e6e
https://w3.lexisnexis.com/research2/attachment/popUpAttachWindow.do?_m=91073678250d86e98528e1c00cfb48f0&wchp=dGLzVzt-zSkAz&_md5=44e44227ae7a5b39cf7cca7358e4ec35
https://w3.lexisnexis.com/research2/attachment/popUpAttachWindow.do?_m=60c3614fbc9e018df5fdbe7128223814&wchp=dGLzVzt-zSkAz&_md5=bfd7db8a3d4a98273ae46dde03487f20
https://w3.lexisnexis.com/research2/attachment/popUpAttachWindow.do?_m=60c3614fbc9e018df5fdbe7128223814&wchp=dGLzVzt-zSkAz&_md5=bfd7db8a3d4a98273ae46dde03487f20


 
HISTORY: Acts 2007, ch. 427, § 3. 
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